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Agriblogs and Farm Podcasts are Growing
(Holts Summit, MO - January 19, 2009) The agriculture industry is using new media to harvest a growing audience on the internet.

“There are now literally hundreds of blogs relating to agriculture,” according to Chuck Zimmerman, president of  HYPERLINK "http://www.zimmcomm.biz" ZimmComm New Media, a company which specializes in agricultural and biofuels related blogging and podcasting.  “They include farmers or farm wives with personal blogs, farm organization blogs with regular columns from representatives, company blogs about specific products, annual meeting blogs – you name it.”

ZimmComm owns and operates five main blogs related to agriculture –  HYPERLINK "http://www.agwired.com" AgWired.com;  HYPERLINK "http://www.domesticfuel.com" DomesticFuel.com;  HYPERLINK "http://www.worlddairydiary.com" WorldDairyDiary.com;  HYPERLINK "http://www.agnewswire.com" AgNewsWire.com; and  HYPERLINK "http://www.precisionpays.com" PrecisionPays.com.  They have also been involved in the creation, development or content for more than a dozen other sites.  “A blog is nothing more than an easily-updated website which is very search engine optimized,” Zimmerman said.  “Some of our sites were created for clients, some for events, and some are just our own vehicles.”

ZimmComm’s clients include many of the nation’s largest agricultural companies and organizations, including the National Corn Growers Association, Cattlemen’s Beef Board, John Deere, New Holland, BASF, and Pioneer.  One of the most recent blogs developed by ZimmComm is the John Deere “Drive Green Utility Tractor Show” site -  HYPERLINK "http://www.drivegreentractors.com" www.drivegreentractors.com - which will be following events around the country in 2009 spotlighting Deere’s new line of utility tractors.

Agricultural podcasting is also a growth area.  “Some organizations are starting to use podcasting to reach their membership and provide information to the media,” Zimmerman says.  One example is  HYPERLINK "http://domesticfuel.com/index.php?s=%2522ethanol+report%2522" “The Ethanol Report” by the Renewable Fuels Association which is produced twice monthly, posted on the RFA blog and sent to members of the media for news content.  ZimmComm also produces their own podcasts on each website, such as the  HYPERLINK "http://agwired.com/category/zimmcast/" “ZimmCast” on Agwired which is a weekly program focused on agribusiness and agrimarketing.

Another podcast example is Pioneer’s  HYPERLINK "http://www.wdexpo.org/how-to-subscribe-to-forage-forum/" “Forage Forum” which features news and information targeted about animal nutrition to dairy professionals.  This podcast is updated every other week and is posted on both ZimmComm’s World Dairy Diary and Pioneer’s Growing Points website.

Chuck and his wife Cindy are partners in the business which finds them frequently on the road.  Between the two of them, and a couple of freelance associates, they covered more than 50 events in 2008 around the country and abroad, including virtually every major agricultural and biofuel meeting or conference.  

They have pioneered what they call “event blogging” where companies or organizations sponsor coverage of events such as the Commodity Classic or Farm Progress Show on ZimmComm blogs, or develop their own blogs for events, such as the National Biodiesel Conference or the Southern Peanut Growers conference.  ZimmComm will attend the event and take photos, do interviews and shoot web quality video that is posted on the blogs for the world to see.

“Companies are starting to see the value of immediate, timely coverage of events that reach their target audiences,” said Zimmerman.  “In addition, using tools such as on-line photo albums and posting video to YouTube gives them easy access to visual content they can use in-house, on the road, or send as links by email.”

ZimmComm also provides training for organizations and agencies who want to learn how various social and new media tools and platforms can help them market, educate and reach out in new ways.

Links to some agribusiness-related blogs:  HYPERLINK "http://www.corncommentary.com" Corn Commentary,  HYPERLINK "http://www.drivegreentractors.com" Drive Green Utility Tractor Show,  HYPERLINK "http://www.appaloosablogspot.com" Appaloosa Blog Spot,  HYPERLINK "http://www.beefboardmeeting.com" Beef Board Meeting,  HYPERLINK "http://www.missouribeefcouncil.com" Missouri Beef Update,  HYPERLINK "http://blog.biodieselconference.org/" Biodiesel Conference Blog,  HYPERLINK "http://www.ifaj2009.com" IFAJ Congress 2009,  HYPERLINK "http://www.jackplotvegas.com" JackPlot Vegas and  HYPERLINK "http://spgc.wordpress.com/" Southeast Peanut Growers Conference.

ZimmComm New Media is owned and operated by Chuck and Cindy Zimmerman.  Chuck and Cindy are members of the National Agri-Marketing Association, National Association of Farm Broadcasting, American Agricultural Editors’ Association, Livestock Publications Council, International Federation of Agricultural Journalists, National Press Photographers Association and Association for Downloadable Media.
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