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How Consumers Are Using New Media

Now that we’ve covered some of the what and why’s of blogging, podcasting and RSS why don’t we take a broader look at what’s really going on in the business world when it comes to these new media communications tools.  It seems like everyone wants numbers these days since I get lots of questions about how many people read blogs or subscribe to podcasts.

In a recent survey by Bluestreak (www.bluestreak.com) titled, “Emerging Digital Channels: Consumer Adoption, Attitudes & Behavior,” you can see that the consuming public has really embraced a variety of electronic communications channels.  Channels is a new buzzword for “media type.”  Here’s a summary of what the survey found.  100 percent of respondents currently use email compared to 88 percent using text messaging; 71 percent using message boards; 63 percent using blogs; 36 percent using podcasting and 28 percent using RSS.  It’s interesting to note that they separate RSS into a “channel.”  Anyone using blogs or podcasts is using RSS whether they know it or not.

I think you can conclude from the findings of the survey that these new communications channels represent a huge opportunity for companies who want to target their customer base with a direct, personal message that they control and one that doesn’t necessarily require a huge upfront investment.

Many companies in the Jefferson City/Columbia area do business far outside the local area.  Internet-related channels of communication allow them the opportunity to connect with customers and members globally.

This fact came home to me personally just this past week.  I have a blog that focuses on agricultural marketing called AgWired (www.agwired.com).  I had been posting some reports from a USDA/State Department reporter who was going behind the scenes in Iraq to find positive stories about what our men and women in the military are doing there.   I met him in Kansas City for the first time and he told me how he was called into a briefing with the top military generals in Iraq who wanted to know about this thing called “AgWired” that was doing such a good job of getting their reports out as measured by all the visits it was getting.  He even said that they told him people in the White House were following his reports on my blog!  Very cool, eh?

It’s just one example of how a frequently updated blog on a niche subject can be found by people who are looking for that information.  Are you providing it to your prospective customers?  Keep in mind that blogs are highly search engine optimized, meaning that they help you become easy to find on the internet.

A study by the Pew Internet and American Life Project (www.pewinternet.org) at the end of last year found that on an average day over 60 million Americans use search engines like Google and Yahoo.  That was an almost 55 percent increase in just over a year.  They also found a big increase in “local” searches by people who were using things like city names and zip codes in their searches.

I am sure that I’m not your typical internet user but I don’t think I’m the only person out there who rarely picks up a phone book anymore to find a company or person’s phone number.  It’s just too easy to search Google and find what I want almost instantly.  

That’s why I propose dipping your toes into the new media waters to see what they can do for your company.
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