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INDUSTRY INCREASES

PROMOTION EFFORTS TO 

MOVE MORE BEEF
Columbia, MO (AgNewsWire) With a near “perfect storm” of market forces this summer, beef producers are stepping up promotional efforts to keep beef center of the plate for consumers.

Missouri Beef Industry Council Chairman David Dick of Sedalia says consumers have a lot to choose from at the meat counter. 

“There’s a glut of the other proteins in the market, chicken and pork, with some overproduction issues there.  But we have also fed a few more cattle then we have in years past, so there’s a lot of meat on the market.”

As a result, Dick says consumers will be seeing more beef advertising this summer, due to an increased campaign funded by the Federation of State Beef Councils, which includes Missouri.

“We’ve just released $2 million out of our Federation reserve that will go into a domestic advertising campaign that will run now clear through the grilling season into the end of September that will keep us foremost from the nutritional side, but also from the flavor and enjoyment aspect of the product that you get in the summertime when you cook out.”
Dick adds that the move to increase the checkoff advertising funds on the national level was headed by leadership here in Missouri.

###
The Beef Checkoff Program was established as part of the 1985 Farm Bill. The checkoff assesses $1 per head on the sale of live domestic and imported cattle, in addition to a comparable assessment on imported beef and beef products. States retain up to 50 cents on the dollar and forward the other 50 cents per head to the Cattlemen's Beef Promotion and Research Board, which administers the national checkoff program, subject to USDA approval.
 
This News Release is being distributed by AgNewsWire. Pease provide to the appropriate reporter or editor at your organization or to others who will be interested in the content.  If you do not wish to receive future News Releases from AgNewsWire, please contact Chuck Zimmerman or you can telephone him at 573-896-5842 or by mail at 1600 Skyview Dr., Holts Summit, MO  65043.  
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