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Document File:
Food vs. Fuel Question Graphic (pdf file)

Pronunciation guide:  Reece Nanfito (nan-FEE-tow)




Tom Slunecka (SLEN-i-ka)
When Clearing the Air about Ethanol, Consumers Respond
Results from national survey stress education
  

Omaha, Neb. (November 17, 2006) – (AgNewsWire) An informed consumer is the ethanol industry’s most effective tool for increasing awareness of the cleaner, renewable fuel. A national survey, released today, found that when respondents are provided with relevant information about ethanol, their interest to purchase increased by nearly 20 percent.

“These findings demonstrate that when consumers are presented with the simple facts about ethanol-enriched fuel, they’re more than willing to make a commitment to the environment and American jobs,” says Reece Nanfito, senior director of marketing for the Ethanol Promotion and Information Council (EPIC). “It’s critical that the industry maintain a clear and concise public awareness campaign.”

Other important findings: a majority of Americans reject the food versus fuel debate concerning ethanol. Only 10 percent of respondents agreed with the argument that using corn for ethanol will limit the food supply. 

“From our research It appears that consumers are taking a very common sense approach to food versus fuel,” says Tom Slunecka, executive director for EPIC.  “When explained how agriculture and the production of corn is advancing in this country, few people feel there is any concern of a loss of the availability of food or fiber to consumers.”

Ethanol’s impact on the economy and the environment struck a chord with respondents. A strong majority — 61 percent — considered it a positive that ethanol benefits the American economy. Fifty-eight percent believe that ethanol-enriched gasoline is better for the environment than standard gasoline. Respondents found “better for the environment” as the most relevant benefit of ethanol.
 “Consumers are becoming more aware that American farmers have provided a trio of tangible benefits with ethanol,” says Nanfito. “They’re contributing economically to their local communities, reducing our dependence on Mideast oil, and helping to reduce harmful emissions into the air.”


Survey Methodology: 
A nationally representative panel was used to draw a random sampling of potential respondents. The panel consists of pre-screened individuals who have indicated a willingness to participate in survey research. The online survey produced 714 respondents, with a margin of error of  +/- 3.7% percentage points.
The full results of the study are available at www.drivingethanol.org/survey.

# # # 


About EPIC:
The Ethanol Promotion and Information Council is an alliance of ethanol producers and industry leaders who have come together to spread the word about the benefits of ethanol through information and promotional programs. EPIC is a nonprofit organization and is overseen by a nine-member board of directors. Visit www.drivingethanol.org for more information about EPIC.

This Talking News Release is being distributed by AgNewsWire. Please provide to the appropriate reporter or editor at your organization or to others who will be interested in the content.  If you do not wish to receive future Talking News Releases, please contact Chuck Zimmerman or you can telephone him at 573-896-5842 or by mail at 1600 Skyview Dr., Holts Summit, MO  65043.
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