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Successful Farming Redefines Agriculture.com

Site creates a new standard for agriculture websites

Des Moines, Iowa; August 5, 2010 -- The site to which farmers turn to first for discussion, market information, agriculture news, farm weather and tools to improve their farming operation just got better. Successful Farming has re-engineered Agriculture.com to take full advantage of the latest interactive tools on the Web. 

“The time is right to create a site that allows farmers to be in charge of their online experience,” says Successful Farming Publisher Scott Mortimer. “We designed the site to allow the farmer, agrimarketer, and us (the publisher) to all have a voice and to be able to interact with each other. Community has been part of the foundation of Agriculture.com from the day we launched in 1995, and continues to be today with features such as forums, and Twitter and Facebook integration.

The re-launch of Agriculture.com focused on three main areas – community, multimedia, and mobile.  “In short, we reinvented everything with a focus squarely on the farmer,” says Agriculture.com Executive Editor, John Walter.

Extended interaction is a key to the redefinition. The levels a user can engage in range from low-risk responses like polls and kudos, to a more involved engagement like forum comments or blog postings. 

Another key new feature of Agriculture.com is the [A] LIST where users have access to a comprehensive look at what’s happening in agriculture. Our editors will find the most important news on the Web and bring it front and center for all site visitors. It will come from a variety of sources including social media sites, farmer sites and blogs, forums, and agribusiness companies.

 “Using tools like the new ‘Ag This’ feature allow for 298 different ways to share content, enabling the content on Agriculture.com to reach farmers where they are, in the format they want to receive it,” says Mortimer.

The redefinition of Agriculture.com is the latest evolution in Successful Farming’s commitment to innovative communications that can be easily adopted by growers. “There is a misconception that agriculture is somehow lagging behind when it comes to digital communications, when in reality farmers are among some of the most sophisticated technology users out there,” says John Walter. “We wanted to make sure the next generation Agriculture.com was built on our belief that farmers deserve the same kind of online tools other industries take for granted.”

About Successful Farming and Agriculture.com 

Founded in 1902, Successful Farming magazine was the first magazine published by Meredith Corporation and has a circulation of 420,000 and 1.2 million readers. Successful Farming is one of the most successful and recognizable brands in the industry. Agriculture.com was one of the first agricultural websites in America when it was established in 1995.
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